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What Are We Going to Learn
Today?

Why Social Media is Not Just for Kids?
Why a Stylists Need Twitter.
Why Hair & Nail Professionals Need Facebook.

The Difference Between a Personal and
Business Fan Page.

How to Stand Out in a Crowd with a Facebook
Fan Page.

. A Few YouTube thoughts.
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Why Social Media is Not Just for
Kids?

http://royal.pingdom.com/2010/02/16/studyagesof-sociatnetwork-users/
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Pingdom.com Feb 2010 Survey of 19 Social
Media Sites

Average age distribution across social network sites
United States

18 -24 25-34 35-44 45 -54 55-64 65+

www.pingdom.com

ZbUrdfthe usersn these sites are aged 35 to 44, which in other words
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19 Social Media Site Broken by Age

Age distribution on social network sites

United States, data sorted by average age per site, youngest at the top

C 0-17 W 18-24 W 25-34 [ 35-44 W 45-54 [ 55-64 | 65+
0% 1 0_°/o 20% 3q°& 40“’/9 50% 60]“& 7Q°/o 80% 90_"/. 1 OQ./o

Bebo 5 e e . .
MySpace : B e [mmee [ om[ TN G
Xanga E oo TT—— 00 s S
Friendster z ey s o[ |
Hi5 s T I

Tagged T ) B[S
LiveJournal N s EEe— ] e DR =]
Last.fm o DS CTTEE—— w0 =

Reddit | ESENTTT— 0000 cameesS T TS0
Ning e (e s TSN [ |
Facebook s B | .
FriendFeed | SN TTNNS————i = = 0= BRI |
Digg O e— essm [ COEEES— 2 m
StumbleUpon I s eee—— 000 e W |
Twitter ST 000 o[ OSSN

Slashdot |0
Delicious [l =
Linkedin % e _ -

Classmates.com =

www.pingdom.com

cr: 2F ¢ 6 ik AgBAED & 510 NID S 6 2@rbaie@ded 35 or >

n



"WE BRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL NMMEDIAS

19 Social Media Site Broken by AVERAGE Agt

Estimated average age on social network sites

United States

0 5 10 15 20

MySpace
Xanga
Friendster
Hi5 u
Tagged -

LiveJournal — 4
Last.fm
Reddit
Ning
Facebook
FriendFeed
Digg
StumbleUpon
Twitter
Slashdot
Delicious
LinkedIn
Classmates.com

www.pingdom.com

The average social network usex 37 years old.inkedIn with its business focus,
has a predictably high average user age; 4% average Twitter usas 39 years
old. The average Facebook user38 years old.
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MalesvsFemales on Social Network Sites

Males vs. females on social network sites

I Male [ Female
80% 90% 100%

0% 10% 20% 3Q°/. 40‘/¢ 50% GQ"/. 7Q‘/o
Slashdot
Reddit)
Diggl
Last.fm L
Delicious L0
LinkedIn[
StumbleUpon 00
FriendFeed [0
Friendster L
LiveJournal 00
His5 .
Facebook 0
Imeem 00
Twitter L0
Ning
PELT-ER

—

Classmates.com N
MySpace 00
Bebo [0

e: Google Ad Planner (United States demographics dats www.pingdom.com

84%(16 out of 19) of the sites have more female than male uSexstter and
Facebookhave almost the same mafemale ratio; Twitter with 59% female users
and Facebook with 57%he average ratiof all 19 sites was 47% male, 53%

female.
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Why Stylists Need Social Media?
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Case Studies: Coke (Expedition 206

Project

GLY 3IASYSNIftZX ¢S IANB) TEréeRBomathingd 422081 A O
of buying media within those countries from Madrid on 01/Q1.
reaims.L U Qa t A1S TAAKANES Mi&kThHFeradiglsmart
fish are.Social media is where Phones
our consumers are atthe ’ e
Y2YSyid® ¢KSNBQ3 Ay%“@%@%ggéﬁ@ceﬂd@'c”q 2
FYLXE ATe &2dNJ YSaary VHEE S 2 dzQ NB
building a major campaign and e b~
putting a lot of time and energy

Into enabling social and

Interactive aspects, you have to
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http://emarketer.com/blog/full-cocacolasociatmediacasestudy/



http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/
http://emarketer.com/blog/full-cocacola-social-media-case-study/

"WE€ BRRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL NMEDIA"

Case Studies: Old Spice

Old Spice | The Man Your Man Could Smell Like
OldSpice 204 videos Subscribe

» (4) | c02/0:33 < cC | en
OldSpice | February 04, 2010 =¥/ 18,466,087 =

We're not saying this body wash will make your man smell into a romantic mill... views
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Case Studies: Dell Computers

effective methods that it uses ol ">~
SO it jJumped in social media to el O
reach people. Back in Decembdutihas

Dell reported that offers from it Hey there! DellOutlet is using Titer
De” Outlet TWItter accoumas Tm?ler5ah'&aserfceInnt:e‘.ayuukeeplr:nucnr.*lnp&onfelnrm.';'

Login Jain Twtior

booked more thar$3 million in & 5 ey acommmmtoe: i
revenue attributable to its —

Twitter posts.It might sound like e i
a small percentage for a compa =" 0 Delioute —
that books $16B in revenue s | e
annuallybut a nice number - e
however, especially in a dreary i o

economyg

http://www.honeytechblog.com/10bestsociatmediacasestudies/
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Case StudiesDbFWCon

A 2008 ran magazine ads [ ) \/ Vriters

Conference
newspaper ads, flyers /%

Results 100, Cost $70C ™
$1000

- ] I mg T

8 | 1 TLC 3 a8 To7

2009 ran Twitter | i ENCFEIEY
]
Website, Blog (=N
) ] i,/
. Workshop/'  Get short, timely messages from Jeff Posey.

Eve n t b r I te— R e S u I tS 2011 Twitter is a rich source of instantly updated informatiol asy to stay updated on an

February 26 & 27, 2011

American Airlines Training and Conference Center | Fort Worth, Texas

ris a ricl rc tion. It's e
Conference incredibly wide variety of topics. Join today and follow @DFWcon.

200, Sold Out 3 Months % =
Early, Cost <$100 [ ———

Ft. Worth, TX

About to purchase a bunch of gongs
for DFWcon. Stay tuned for why!




"WE BRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL NMEDIAT

Case Studies: Dad Hair Book Reviey

A 10 Book Experime[l -\ I 7
A Twitter & Blog iAEL

dadhaiy (dad-hir)

A shyle Iin )
L] - |
wo I '\Inul'\'nmll ||‘. Amely L
n.:ll.'A‘u'.r'r.ll Sare) 1 r-:quuml«'; sy l)l‘v'\,\l l‘.|(.
I'RAGEDY <that pexs child obriousdy s dsthsir>
El e S E . Father who loves his kids &
o ‘ owns a business to help good

fathers with custody issues!

Name Fred Campos
Location DFW Area
Web hitp:/idaddygotcu...
Bio Super Cool Christian

7,859 7,500 152

. Tip: Write down the time, especially if folowing folowers fisted
A We SO I d O ut I n Le( the Ex is late in a journal. B 2o00
)

Favorites

Tip: Always write down the license plates of all new vehicles at Lists
exchanges.

@FullCustodyDad/!
writersifollow

Tip: Don't do exchanges with people you don't know. BRGS0 DRI B
@FullCustodyDadimyfriends

@FullCustodyDad/

My crazy 6YO genius son Zachary sat down & taught himself long custodyparenting

division. | found this on the table... hitp:/ftwitpic_com/30min4
View all
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he Three Leggec
Stool, Branding Yol
Social Media to
Match




"WE BRING CUSTOMERS TONOUR. FUN STUFF
THROUGH SOCIAL NMMEDIAS

The 10 Most Effective Ways to Use
Social Media
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10 Most Effective Ways to Use Social
Media

1. To Promote a Brand, Blog, Website, Product or
Service.

2. Lead Generation through Targeted
Demographic, Audience or Customer.

3. It Improves your SEO (Search Engine
Optimization), the Three Legged Stool.

4. Itis Stickier than a Website.

t Provides Multiple Ways for Clients to
nteracit.

1
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10 Most Effective Ways to Use Social
Media

6. Good Customer Feedback Loop.
/. 1t Boost the Number of People You Can Reach.

8. Allows TweWay Communication and/or Client
Feedback.

9. Conversations are Already Happening With or
Without You.

10LGQa / KSIFL) al NJSUAy 3T
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My Suggested Thre
Legged Stool:
Twitter
Facebook
YouTube
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/ Habits of Interesting & Engaging Peoy
They Stay on Topic Most of the Time.

ney are Funny or Controversial.

ney are Real.

ney are Different.

ney Talk to People.

ney Promote Interesting Stuff.

L CKSe 52yQ0 hOSNI { St f

\'.O’Sf'.h.‘*’!\’!*
|
1



Why do Stylists
Need Twitter?



A Few Twitter Thoughts & Stories

0190 million unique visitors come tc
CHAUUSN SPO¥akeR Y
2011

1.The Care.com Babysitter Story

2. The Thanksgiving Cooking Story
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Fred Campos (FunCityChief) on

File Edit View History Bookmarks Iools Help

£ Most Visited % Getting Started = Latest Heaclines ] (Untitled) 3. the Thoughts of the A..

4 HootSuite s | [ Facebook | FunCitySocialMedia = Fred Campos (FunCityChief) on T... 3

i i i Getupdates via SMS exiing follow FunCityChief to 40404 in the United States
through Social Media! Sign Up » ollow FuntityChiel e for sther counties
@FunCityChief -]
817-858-0936 PR——
817-247-6003 L nBE T
‘Web hitp:iwww funcit..
fCampos@FunCitySocialMedia.com ‘Bio Bringing customers to your
www. FunCitySecialMedia.com stuff through social media.
‘Speaker, marketer, promoter of
Fred Campos is Chief of social media
Marketing Stuff for solutions.
FunCitySocialMedia.com! . 2354 2191 25
e rings csomers ang My #BubbleTweet video about =0 Zm &
ettention to Your Fun tonight\'s Meet-up in Dallas 6p.
Link=> http://ow.ly/2mFzQ Video ez i

EunCitySocialMedia.com Msg=> http://bbltwt.com/607p0 Favarites
Gurus & Wizards in: 25 minutes ago via BubbleTwee -

- A hitp:/twitter.com/FunCity Chief By -| e

Have an account?  Sign in

Get short, timely messages from Fred Campos.

Twitter is a rich source of instantly updated information. It's easy to stay updated on an I
incredibly wide variety of topics. Join today and follow @FunCityChief

I

"“We Bring Customers
to Your Fun Stuff

Twitter

Virtual Billboards Doing some house cleaning at the FCSM office. | may be the chief,

N but I'm also the trash man. *hehe*

iPhone Apps ot 1 et a0 s T

Facebaok

Foursquare @franklogic Wow, never knew about the GPL Thesis controversy s
Gowalla (htip /fis.gd/e9zA3). To me Thesis is worth paying for end of story. I
YouTube .

Done

#

S P — P — . = T ——— S ———— — =
(e &4 TweetDeck 1@ Colendar - Microsof... || £2) Fred Campos (FunC... | (] Microsoft PowerPor. B Untitled (82%) - Pai. BE.ID AEE saam
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I Everybody Is Selling Something.

I What Is in a Twitter Name?

i2KSNE 9 | 26 R2Sa
Place?

| The Two True Purposes of Twitter.

I Follow People that Matter to Your
Business, Follow Your Clients.
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I Be Real.

‘weet at Least Dally.

'weet 34 Times a Day.

Stay on Topic 90% of the Time.

Keep an Eye on Your Direct Message.
Reply Back on People that Follow You.
Data mine appropriate followers.




Why do Hair & Nall
Professionals

Need Facebook?



A Few Facebook Thoughts
0600 million users are not to be
A Y 2 MBCR 20d.1
If Facebook were a country It

would be the 8 largest in the
world.

Clients search FB behind Google.
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Why Facebook?

The Web Is Dead. Long Live the Internet

By Chris Anderson and Michael Wolff B2 August 17, 2010 | 9:00 am |

24%

57%

s: Cisco estimates based

on C

DA publications, Andrew (

Odiyzko

PROPORTION OF TOTAL
US INTERNET TRAFFIC

PEER-TO-PEER

%E

% LS

%ET

%ET
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Make Sure Change Ficture [

2 1ae on This Page.
—_—
- G\ ™

» oNe =

Tuesday
August 24th
Irving, TX
Four
##FREE##%

Social Media
CLASSES

FunCitySocialMedia.com
817.858.0936

Edit Page
Promote with an Ad
Add to My Page’s Favorites

Suggest to Friends

Bring customers to Your Fun
Stuff. We are 2 team of social
mecia experts who provide:
websites, iPhore apps,
Twitter, Facebook, YouTube,
Virtual Billboards, Coupon
Promotions, etc for business
outsource their social media
services.

Information

-
OCakwood Dr Su #264
Becford, TX, 76021

Phone

B817-858-0836

Mon - Fri

8:30 am - 5:30 pm

Insights
See A

112 Monthly Active Users

FunCitySocialMedia Showing @FunCityGal some Facebook Fan Page FMBL magic for :
Come to my free class Tues. http://ow.ly/2sTtW y Coar

Wall Info Welcome News! Current Class Class FAQ T#9 » +

Contractors & Suppliers

What is eContractorBids.com

One Pt Lokl Comtractor Network
ing inf to torge

One Parn: Online Markotplace
send/receive pricing, exchange info, devefop new comtoct
One Pary: B28 Resource G
interactive industry metwork connecting loce! busimesses T
One Pare: Your Cheerieader
-we promaote reputoble contrectors and help close new jobs L

f\)

CLEM here €0 Letvm. maord!

What's your business?

Mare (nfos

i PE <
Get Estimates Online!

Select the cent

eContractorBids

P i oicsr @& [~ ]

Learn More >

Visit Your Local Territory

Copiyright 2010 © by FunCitySocaiMedia. Call Fred Campos at 817.858.0936 for details. Class
Theme Example #9.
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Between a Personal
and Business Fan
Page”?



facebook

Fred Campos
Edit My Profile

[Z] News Feed
i) Messages

E Events
A0 Friends

Photos
ﬁi Ads and Pages

&]] Links
[2] social Rss
@ Poll Daddy Polls

Memorable Web Addresses
for Profile, Page or Group

Maore

Friends Online

H Armando Gonsalves
‘”\_ Bret A Meador
M Bryan Lee

H Jamie Harrington

m Jennifer Jaroch
-

"WeE€ BRRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL MEDIAS

FunCitySocialMedia|

m FunCitySocialMedia
Wl

—
FunCitySocialMedia’s Social Media
Marketing Training Classes —
FunCitySocialMedia.com
funcitysocialmedia.com »

Cyndy Gasnell Mordyke and & peanle sh

FunCitySocialMedia #37 Spice Spoof
for Classes
youtube. com »

See More Results for FunCitySocialMedia »
Displaying Top 3 Results

ol!!!! Today I have a senior, an
e pre ker!!!! Ifeel spooo mexican!!!

Share

when they want to be but got to
incess 1)

. Joy Vinson Lmao cause ur so mexican

1 49 minutes ago - Like

Write a comment...

in a bit, :D

14 hours ago - @ - Comment - Like

i L L L Lalk 1 n H1

Kristen Lamb Writing my five pages on WIP before anything else. See y'all
about an hour ago * Comment - Like * Share

Fred Campos For the next 20 days Fellowship Church, our church, is
encouraging us to practice a daily random act of kindness. Each day I will keep
you posted on what I decide to do, to honor this request. What will you do?

Top News - Most Recent

Home Profile Account -

Events See Al
What are you planning?
People You May Know See Al
David Haggard
13 mutual friends
251, Add as friend
John Farris
37 mutual friends
251, Add as friend
Sponsored Create an ad

Emma Stone is Hot

Click here to see photos

of Emma Stone,

Amanda Bynes and the

rest of the hot Easy &

cast. "Like” Easy A and

" be Easy this September
17.

37,732 people like Easy A,

P
1# Chat (35]
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face ook Search Home Profile Account ~

Make Sure You've Clicked FI.II'ICitYSOCiaIMEdia

9 Like on This Page. Local Business - Hurst, TX « Edit Info
= —
——— L Admins (4) See all
i = § Fateat o]
wall Everyone - FunCitySocalMedia % Use Facebook as Fred
Share: [=] Status Photo <]] Link '5X Video &=l Promote with an Ad

what's on your mind? BE view Insights

Quick Tips
FunCitySocialMedia Get more people to like your Page with Facebook
Mew Post: "Cool Tips and Tricks for the New Facebook Format™ http: /fow. |y /3VKBK Ads. Reach more than 500 million people with
. your ad. Sample ad below.
- Like - Comment Get More Connections
Mordyke Ministries Cool - just did it! Do they stay there? Thanks FunCitySocialMedia

for the wisdom & knowledge!
Yesterday at 2:09am - Like

The text of your ad will go
here.

Fred Campos Cyndy, very good job. Just looked at your pics! This
feature works on the new Facebook setting. Until March 10th, you
have to upgrade your Facebook to take advantage of it. A tip, I
failed to mention. Your upgraded and locking good! Y Like - Fred Campos likes this.
Yesterday at 8:38am - Like

Write a comment. .. Recommended Pages See All

Entrepreneurs And

Fred Campos Professionals Ne...

@ wall 290 of your fans like this.
I am going to the C3 Conference at Fellowship Church this wWed-Fri! = Like
Admin View 23 hours ago - Like - Comment _
1 1nfo The Day Times
n . 282 of your fans like this.
Bronze Me! (Start Here) o Like
Our FREE Classes Schedule @ "I would like to talk with you...”™ on NationsGear.com's Wall. ~— . Findisuper.com
L5 A Few Recent Clients FunCitySodalMedia changed their profile picture. o 32 okzxfour fans like this.
Li
«! Blog FunCitySodialMedia changed their profile picture. -

[ FunCituSacisiMeadiz channed theic neofle nichor 4 GOVHIRED.com

TweetAdder Z0E.. ¥, 1 - fullcost.. /= Lulu and Mew! T Why Small Busine... Microsoft Becel'n...




wall

"WeE€ BRRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL MEDIAS

Info The Summit

JustCareers Twitter Links

M.E.R.

McDaniel Executive Recruiters

Specialized Executive Search for
"Managed Services”,

and "Outsourcing Industries”.

MAGAZINE

MANIT
"Professional Services” Bllsmess
50

B
 Sunant

Servicing all industry verticals in
< International BPO/CRM/Call Center Outsourcing
< CRM (Customer Relationship Management)
< BPO (Business Process Outsourcing)
< HRO (Human Resource Outsourcing)
+ Consultant Organizations

< Corporate Call Center

. < Collections

.+ Direct Marketing

< Outsourced Call Centers

< Interactive/Internet/E-Commerce
< Fulfillment/letter shop/print/mail
< RPO (Recruitment Process Outsourcing)

WWW.justcareers.com
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& wan
] info
Photos {1
{:’ Notes
&p Friends

FunCity Co-Workers (3)

Fred Parkhurst

Andi Reis

Renee Groskreutz

Family

Daniel Theodore

Fred Campos

@ Chief of Marketing Stuff at FunCitySodalMedia # Studied Business Computer Information System
at University of North Texas ol Lives in Bedford, Texas @ Married # From Grapevine, Texas B
Born on March 13, 1970 « Edit Profile

’)
Share: [Z) Status Photo #]] Link '3® Video

What's on your mind?

Fred Campos
Who is excited about the Fellowship Church C3 Conference. It's starts tomorrow
nlght There is still time to register. http://c3conference.com/
es ago - Like - Comment
Renee Groskreutz
Workmg on the upcoming RC Scale Model Site with Fred Campos

Remove Tag

vork.

S W

Fred Campos a d FunCitySodialMedia tc

o @ FunCitySocialMedia w
Stuff - Apr 2010 to pres

h Fred Parkhurst and 2 others - Chief of Marketing

12:17pm - Like * Comn

&5 Fred likes ValueMyHorse.
"Welcome to the “old man™ dub. ...”

5! Fred likes "How Your Church Can Use Social Media™ GRAPEVINE FREE CLASS
on Eventbrite.

"I am going to the C3 Conference..

i1
m

on David Biggs's Wall. - Ses

* on FunCitySodalMedia's Wall.

| # Edit Profile

People You May Know See All

- Alfredo Arn
1 108 mutual friends
48l Add as friend

Jon Balyeat
56 mutual friends
48l Add as friend

Sponsored Create an Ad

Celebrlty Chlropractn 2 x
- .C‘_(J\_ n

' tobe a celebnty
ch:ropractor and own a
solid referral only
practice. Even if you are
starting from scratch!
Click here.

Your Child Succeed x
ttergradesnow.com
Help your child improve
his/her study skills and
get good grades. This
ebook could be the best
investment to succeed in
school.

Fort Worth Bucket List X
|l.com

Things to do in Fort Worth
before you die. One huge
coupon emailed daily.

Self-Publish Your Book x
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Personal vs. Business Fan Page

A Personal is designed to connect with every
LISNE2Y &82d200S SOSNE ¢

A Personal account is limited to 5000 friends.

At SNER2YIFf | OO2dzyu R2S:
tabs.



A Few YouTube Thoughts

LY HAMH UKSNB ¢
O2yuUSyid 2y fly S
2010

YouTube is the"?3" most
searched site, behind Google.

In an A.D.D. world, video Is king.
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An Example of a YouTube Channel



