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What is Social Media?
ά{ƻŎƛŀƭ aŜŘƛŀ ƛǎ ǘƘŜ ŀōƛƭƛǘȅ ǘƻ 

market, promote, draw 
attention to or educate 
potential consumers through 
ǊŜǇŜŀǘŀōƭŜ ŀƴŘ ΨƻǇǘ ƛƴΩ 
contacts.  This  process is 
usually free and 
accomplished through:

Blogs, Twitter, Facebook, 
YouTube, MySpace, Flickr, 
FourSquare, Gowalla or 
other online connections.έ

- Fred Campos, Chief of 
Marketing, FCSM



Case Studies:  Coke (Expedition 206) 
Project

άLƴ ƎŜƴŜǊŀƭΣ ǿŜ ŀǊŜ ǾŜǊȅ ǎǳǇǇƻǊǘƛǾŜ 
of buying media within those 
realms. LǘΩǎ ƭƛƪŜ ŦƛǎƘƛƴƎ ǿƘŜǊŜ ǘƘŜ 
fish are. Social media is where 
our consumers are at the 
ƳƻƳŜƴǘΦ ¢ƘŜǊŜΩǎ ƴƻ ōŜǘǘŜǊ ǿŀȅ ǘƻ 
ŀƳǇƭƛŦȅ ȅƻǳǊ ƳŜǎǎŀƎŜΦ LŦ ȅƻǳΩǊŜ 
building a major campaign and 
putting a lot of time and energy 
into enabling social and 
interactive aspects, you have to 
ƳŀƪŜ ǎǳǊŜ ǇŜƻǇƭŜ ƪƴƻǿ ŀōƻǳǘ ƛǘΦέ 
ςMichael Donnelly

Å (3) Three 20-somethings to 206 
countries from Madrid on 01/01.

Å Laptops, Video Cameras & Smart 
Phones

Å Tracked through Facebook, Flickr, 
YouTube & Twitter.
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Case Studies:  Old Spice



Case Studies:  DFWCon

Å2008 ran magazine ads, 
newspaper ads, flyers = 
Results 100, Cost $700-
$1000

Å2009 ran Twitter, 
Website, Blog, 
Eventbrite= Results 
200, Sold Out 3 Months 
Early, Cost <$100



Case Studies:  Dad Hair Book Review

Å10 Book Experiment

ÅTwitter & Blog

ÅThe Right Audience 
Increased Book 
Sales

ÅWe Sold Out in Less 
than a Day



My Suggested Three  
Legged Stool:

Twitter
Facebook
YouTube



Why Social Media is Not Just for 
Kids?

http://royal.pingdom.com/2010/02/16/study-ages-of-social-network-users/
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Pingdom.com Feb 2010 Survey of 19 Social 
Media Sites

ά! Ŧǳƭƭ 25% of the userson these sites are aged 35 to 44, which in other words 
ƛǎ ǘƘŜ ŀƎŜ ƎǊƻǳǇ ǘƘŀǘ ŘƻƳƛƴŀǘŜǎ ǘƘŜ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎǇƘŜǊŜΦ hƴƭȅ о҈ ŀǊŜ ŀƎŜŘ ср ƻǊ ƻƭŘŜǊΦέ



A Few Twitter Thoughts & Stories

ά180 million unique visitors come to 
¢ǿƛǘǘŜǊ ŜǾŜǊȅ ƳƻƴǘƘΦέ ςTwitter 
Conference, April 2010

1.The Care.com Babysitter Story

2.The Thanksgiving Cooking Story
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ïEverybody is Selling Something.

ïWhat is in a Twitter Name?

ï²ƘŜǊŜ ϧ Iƻǿ ŘƻŜǎ ά¢ǿŜŜǘƛƴƎέ ¢ŀƪŜ 
Place?

ïThe Two True Purposes of Twitter.

ïFollow People that Matter to Your 
Business, Follow Your Clients.



ïBe Real.

ïTweet at Least Daily.

ïTweet 3-4 Times a Day.

ïStay on Topic 90% of the Time.

ïKeep an Eye on Your Direct Message.

ïReply Back on People that Follow You.

ïData mine appropriate followers.



Why do Small 
Businesses Need 

Facebook?



Why Facebook?



²ƘŀǘΩǎ ǘƘŜ 5ƛŦŦŜǊŜƴŎŜ 
Between a Personal 

and Business Fan 
Page?











Personal vs. Business Fan Page

ÅPersonal is designed to connect with every 
ǇŜǊǎƻƴ ȅƻǳΩǾŜ ŜǾŜǊȅ ǿŜƴǘ ǘƻ ǎŎƘƻƻƭ ǿƛǘƘΦ

ÅPersonal account is limited to 5000 friends.

ÅtŜǊǎƻƴŀƭ ŀŎŎƻǳƴǘ ŘƻŜǎƴΩǘ ǎǳǇǇƻǊǘ ŎǳǎǘƻƳ 
tabs.



How to Stand Out in a 
Crowd with a 

Facebook Fan Page?






