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What is Social Media?
ά{ƻŎƛŀƭ aŜŘƛŀ ƛǎ ǘƘŜ ŀōƛƭƛǘȅ ǘƻ 

market, promote, draw 
attention to or educate 
potential consumers through 
ǊŜǇŜŀǘŀōƭŜ ŀƴŘ ΨƻǇǘ ƛƴΩ 
contacts.  This  process is 
usually free and 
accomplished through:

Blogs, Twitter, Facebook, 
YouTube, MySpace, Flickr, 
FourSquare, Gowalla or 
other online connections.έ

- Fred Campos, Chief of 
Marketing, FCSM



Why Social Media is Not Just for 
Kids?

http://royal.pingdom.com/2010/02/16/study-ages-of-social-network-users/
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Pingdom.com Feb 2010 Survey of 19 Social 
Media Sites

ά! Ŧǳƭƭ 25% of the userson these sites are aged 35 to 44, which in other words 
ƛǎ ǘƘŜ ŀƎŜ ƎǊƻǳǇ ǘƘŀǘ ŘƻƳƛƴŀǘŜǎ ǘƘŜ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎǇƘŜǊŜΦ hƴƭȅ о҈ ŀǊŜ ŀƎŜŘ ср ƻǊ ƻƭŘŜǊΦέ



19 Social Media Site Broken by Age

сп҈ ƻŦ ¢ǿƛǘǘŜǊΩǎ ǳǎŜǊǎare aged 35 or > 61% of CŀŎŜōƻƻƪǎΩǎusersare aged 35 or >



19 Social Media Site Broken by AVERAGE Age

The average social network useris 37 years old. LinkedIn, with its business focus, 
has a predictably high average user age; 44. The average Twitter useris 39 years 
old. The average Facebook useris 38 years old.



Males vsFemales on Social Network Sites

84%(16 out of 19) of the sites have more female than male users. Twitter and 
Facebookhave almost the same male-female ratio; Twitter with 59% female users 
and Facebook with 57%. The average ratioof all 19 sites was 47% male, 53% 
female.



Why Small Businesses Need Social 
Media?



Case Studies:  Old Spice



Case Studies:  Dell Computers
άDell is usually known for its cost-

effective methods that it uses and 
so it jumped in social media to 
reach people. Back in December, 
Dell reported that offers from its 
Dell Outlet Twitter account has 
booked more than $3 million in 
revenue attributable to its 
Twitter posts.It might sound like 
a small percentage for a company 
that books $16B in revenue 
annuallyςbut a nice number 
however, especially in a dreary 
economy.έ

http://www.honeytechblog.com/10-best-social-media-case-studies/
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ά¸Ŝŀ ōǳǘ CǊŜŘΣ ²ŜΩǊŜ ŀ {Ƴŀƭƭ .ǳǎƛƴŜǎǎ 
bƻǘ 5Ŝƭƭ /ƻƳǇǳǘŜǊǎΦέ



Case Studies:  DFWCon

Å2008 ran magazine ads, 
newspaper ads, flyers = 
Results 100, Cost $700-
$1000

Å2009 ran Twitter, 
Website, Blog, 
Eventbrite= Results 
200, Sold Out 3 Months 
Early, Cost <$100



Case Studies:  Dad Hair Book Review

Å10 Book Experiment

ÅTwitter & Blog

ÅThe Right Audience 
Increased Book 
Sales

ÅWe Sold Out in Less 
than a Day



The Three Legged 
Stool, Branding Your 

Social Media to 
Match



The 10 Most Effective Ways to Use 
Social Media



10 Most Effective Ways to Use Social 
Media

1. To Promote a Brand, Blog, Website, Product or 
Service.

2. Lead Generation through Targeted 
Demographic, Audience or Customer.

3. It Improves your SEO (Search Engine 
Optimization), the Three Legged Stool.

4. It is Stickier than a Website.
5. It Provides Multiple Ways for Clients to 

Interact.



6. Good Customer Feedback Loop.

7. It Boost the Number of People You Can Reach.

8. Allows Two-Way Communication and/or Client 
Feedback.

9. Conversations are Already Happening With or 
Without You.

10.LǘΩǎ /ƘŜŀǇ aŀǊƪŜǘƛƴƎΦ

10 Most Effective Ways to Use Social 
Media



My Suggested Three  
Legged Stool:

Twitter
Facebook
YouTube



7 Habits of Interesting & Engaging People
1. They Stay on Topic Most of the Time.

2. They are Funny or Controversial.

3. They are Real.

4. They are Different.

5. They Talk to People.

6. They Promote Interesting Stuff.

7. ¢ƘŜȅ 5ƻƴΩǘ hǾŜǊ {ŜƭƭΦ  tǊŀŎǘƛŎŜ флκмл wǳƭŜΦ





A Few Facebook Thoughts

ά500 million users are not to be 
ƛƎƴƻǊŜŘΦέ July 2010

If Facebook were a country it 
would be the 4th largest in the 
world.

Clients search FB behind Google.





A Few YouTube Thoughts

άLƴ нлмн ǘƘŜǊŜ ǿƛƭƭ ōŜ ƳƻǊŜ ǾƛŘŜƻ 
ŎƻƴǘŜƴǘ ƻƴƭƛƴŜ ǘƘŀƴ ǘŜȄǘΦέJuly 
2010

YouTube is the 2nd most searched 
site, behind Google.

In an A.D.D. world, video is king.



An Example of a YouTube Channel



òHow to Use Social 
Media to Find Your Next 

Jobó

At

Career Connection Finance Accounting Group

Preston Hollow Presbyterian Church

Tuesday, January 25th, 2011 12:15p



òHow Small Businesses 
Build a Social Media 

Campaignó

at

La Madeline 6410 Camp Bowie Blvd, Fort 
Worth, TX  76116

Thursday, January 27th, 2011 3p



òFree Social Media Tools 
to Bring Clients to Your 

Businessó

By

Fred Campos, FunCitySocialMedia

Chief of Marketing

Wednesday, February 9th, 2011 8:30a



Commercial Break FCSM



We Provide 7 Social Media Services

1. Social Media Websites and Blogs

2. Facebook Fan Pages & Custom Tabs

3. Twitter Campaigns & Platforms

4. Virtual Billboards & Marketing

5. iPhoneApps for Marketing

6. YouTube Channel Platforms

7. Social Media Education



Example of Custom Website Platform



Example of Custom Blog Platform



An Example of a Facebook Fan Page


