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What Is Social Media?
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Why Social Media is Not Just for
Kids?

http://royal.pingdom.com/2010/02/16/studyagesof-sociatnetwork-users/
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Pingdom.com Feb 2010 Survey of 19 Social
Media Sites

Average age distribution across social network sites
United States

18 -24 25-34 35-44 45 -54 55-64 65+

www.pingdom.com

ZbUrdfthe usersn these sites are aged 35 to 44, which in other words
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19 Social Media Site Broken by Age

Age distribution on social network sites

United States, data sorted by average age per site, youngest at the top

C 0-17 W 18-24 W 25-34 [ 35-44 W 45-54 [ 55-64 | 65+
0% 1 0_°/o 20% 3q°& 40“’/9 50% 60]“& 7Q°/o 80% 90_"/. 1 OQ./o

Bebo 5 e e . .
MySpace : B e [mmee [ om[ TN G
Xanga E oo TT—— 00 s S
Friendster z ey s o[ |
Hi5 s T I

Tagged T ) B[S
LiveJournal N s EEe— ] e DR =]
Last.fm o DS CTTEE—— w0 =

Reddit | ESENTTT— 0000 cameesS T TS0
Ning e (e s TSN [ |
Facebook s B | .
FriendFeed | SN TTNNS————i = = 0= BRI |
Digg O e— essm [ COEEES— 2 m
StumbleUpon I s eee—— 000 e W |
Twitter ST 000 o[ OSSN

Slashdot |0
Delicious [l =
Linkedin % e _ -

Classmates.com =

www.pingdom.com

cr: 2F ¢ 6 ik AgBAED & 510 NID S 6 2@rbaie@ded 35 or >

n



"WE BRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL NMMEDIAS

19 Social Media Site Broken by AVERAGE Agt

Estimated average age on social network sites

United States
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www.pingdom.com

The average social network usex 37 years old.inkedIn with its business focus,
has a predictably high average user age; 4% average Twitter usas 39 years
old. The average Facebook user38 years old.
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MalesvsFemales on Social Network Sites

Males vs. females on social network sites

I Male [ Female
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e: Google Ad Planner (United States demographics dats www.pingdom.com

84%(16 out of 19) of the sites have more female than male uSexstter and
Facebookhave almost the same mafemale ratio; Twitter with 59% female users
and Facebook with 57%he average ratiof all 19 sites was 47% male, 53%

female.
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Why Small Businesses Need Soci:
Media?
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Case Studies: Old Spice

Old Spice | The Man Your Man Could Smell Like
OldSpice 204 videos Subscribe

» (4) | c02/0:33 < cC | en
OldSpice | February 04, 2010 =¥/ 18,466,087 =

We're not saying this body wash will make your man smell into a romantic mill... views
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Case Studies: Dell Computers

effective methods that it uses ol ">~
SO it jJumped in social media to el O
reach people. Back in Decembdutihas

Dell reported that offers from it Hey there! DellOutlet is using Titer
De” Outlet TWItter accoumas Tm?ler5ah'&aserfceInnt:e‘.ayuukeeplr:nucnr.*lnp&onfelnrm.';'

Login Jain Twtior

booked more thar$3 million in & 5 ey acommmmtoe: i
revenue attributable to its —

Twitter posts.It might sound like e i
a small percentage for a compa =" 0 Delioute —
that books $16B in revenue s | e
annuallybut a nice number - e
however, especially in a dreary i o

economyg

http://www.honeytechblog.com/10bestsociatmediacasestudies/
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Case StudiesDbFWCon

A 2008 ran magazine ads [ ) \/ Vriters

Conference
newspaper ads, flyers /%

Results 100, Cost $70C ™
$1000

- ] I mg T

8 | 1 TLC 3 a8 To7

2009 ran Twitter | i ENCFEIEY
]
Website, Blog (=N
) ] i,/
. Workshop/'  Get short, timely messages from Jeff Posey.

Eve n t b r I te— R e S u I tS 2011 Twitter is a rich source of instantly updated informatiol asy to stay updated on an

February 26 & 27, 2011

American Airlines Training and Conference Center | Fort Worth, Texas

ris a ricl rc tion. It's e
Conference incredibly wide variety of topics. Join today and follow @DFWcon.

200, Sold Out 3 Months % =
Early, Cost <$100 [ ———

Ft. Worth, TX

About to purchase a bunch of gongs
for DFWcon. Stay tuned for why!




"WE BRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL NMEDIAT

Case Studies: Dad Hair Book Reviey

A 10 Book Experime[l -\ I 7
A Twitter & Blog iAEL

dadhaiy (dad-hir)

A shyle Iin )
L] - |
wo I '\Inul'\'nmll ||‘. Amely L
n.:ll.'A‘u'.r'r.ll Sare) 1 r-:quuml«'; sy l)l‘v'\,\l l‘.|(.
I'RAGEDY <that pexs child obriousdy s dsthsir>
El e S E . Father who loves his kids &
o ‘ owns a business to help good

fathers with custody issues!

Name Fred Campos
Location DFW Area
Web hitp:/idaddygotcu...
Bio Super Cool Christian

7,859 7,500 152

. Tip: Write down the time, especially if folowing folowers fisted
A We SO I d O ut I n Le( the Ex is late in a journal. B 2o00
)

Favorites

Tip: Always write down the license plates of all new vehicles at Lists
exchanges.

@FullCustodyDad/!
writersifollow

Tip: Don't do exchanges with people you don't know. BRGS0 DRI B
@FullCustodyDadimyfriends

@FullCustodyDad/

My crazy 6YO genius son Zachary sat down & taught himself long custodyparenting

division. | found this on the table... hitp:/ftwitpic_com/30min4
View all
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he Three Leggec
Stool, Branding Yol
Social Media to
Match
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The 10 Most Effective Ways to Use
Social Media
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10 Most Effective Ways to Use Social
Media

1. To Promote a Brand, Blog, Website, Product or
Service.

2. Lead Generation through Targeted
Demographic, Audience or Customer.

3. It Improves your SEO (Search Engine
Optimization), the Three Legged Stool.

4. Itis Stickier than a Website.

t Provides Multiple Ways for Clients to
nteracit.

1
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10 Most Effective Ways to Use Social
Media

6. Good Customer Feedback Loop.
/. 1t Boost the Number of People You Can Reach.

8. Allows TweWay Communication and/or Client
Feedback.

9. Conversations are Already Happening With or
Without You.

10LGQa / KSIFL) al NJSUAy 3T



"WeE€ BRRING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL NMEDIAT

My Suggested Thre
Legged Stool:
Twitter
Facebook
YouTube
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/ Habits of Interesting & Engaging Peoy
They Stay on Topic Most of the Time.

ney are Funny or Controversial.

ney are Real.

ney are Different.

ney Talk to People.

ney Promote Interesting Stuff.

L CKSe 52yQ0 hOSNI { St f

\'.O’Sf'.h.‘*’!\’!*
|
1
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Fred Campos (FunCityChief) on

File Edit View History Bookmarks Iools Help

£ Most Visited % Getting Started = Latest Heaclines ] (Untitled) 3. the Thoughts of the A..

4 HootSuite s | [ Facebook | FunCitySocialMedia = Fred Campos (FunCityChief) on T... 3

i i i Getupdates via SMS exiing follow FunCityChief to 40404 in the United States
through Social Media! Sign Up » ollow FuntityChiel e for sther counties
@FunCityChief -]
817-858-0936 PR——
817-247-6003 L nBE T
‘Web hitp:iwww funcit..
fCampos@FunCitySocialMedia.com ‘Bio Bringing customers to your
www. FunCitySecialMedia.com stuff through social media.
‘Speaker, marketer, promoter of
Fred Campos is Chief of social media
Marketing Stuff for solutions.
FunCitySocialMedia.com! . 2354 2191 25
e rings csomers ang My #BubbleTweet video about =0 Zm &
ettention to Your Fun tonight\'s Meet-up in Dallas 6p.
Link=> http://ow.ly/2mFzQ Video ez i

EunCitySocialMedia.com Msg=> http://bbltwt.com/607p0 Favarites
Gurus & Wizards in: 25 minutes ago via BubbleTwee -

- A hitp:/twitter.com/FunCity Chief By -| e

Have an account?  Sign in

Get short, timely messages from Fred Campos.

Twitter is a rich source of instantly updated information. It's easy to stay updated on an I
incredibly wide variety of topics. Join today and follow @FunCityChief

I

"“We Bring Customers
to Your Fun Stuff

Twitter

Virtual Billboards Doing some house cleaning at the FCSM office. | may be the chief,

N but I'm also the trash man. *hehe*

iPhone Apps ot 1 et a0 s T

Facebaok

Foursquare @franklogic Wow, never knew about the GPL Thesis controversy s
Gowalla (htip /fis.gd/e9zA3). To me Thesis is worth paying for end of story. I
YouTube .

Done

#

S P — P — . = T ——— S ———— — =
(e &4 TweetDeck 1@ Colendar - Microsof... || £2) Fred Campos (FunC... | (] Microsoft PowerPor. B Untitled (82%) - Pai. BE.ID AEE saam



A Few Facebook Thoughts
0500 million users are not to be
ATy 2 NIy ROE
If Facebook were a country It

would be the # largest in the
world.

Clients search FB behind Google.
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Make Sure Change Ficture [

2 1ae on This Page.
—_—
- G\ ™

» oNe =

Tuesday
August 24th
Irving, TX
Four
##FREE##%

Social Media
CLASSES

FunCitySocialMedia.com
817.858.0936

Edit Page
Promote with an Ad
Add to My Page’s Favorites

Suggest to Friends

Bring customers to Your Fun
Stuff. We are 2 team of social
mecia experts who provide:
websites, iPhore apps,
Twitter, Facebook, YouTube,
Virtual Billboards, Coupon
Promotions, etc for business
outsource their social media
services.

Information

-
OCakwood Dr Su #264
Becford, TX, 76021

Phone

B817-858-0836

Mon - Fri

8:30 am - 5:30 pm

Insights
See A

112 Monthly Active Users

FunCitySocialMedia Showing @FunCityGal some Facebook Fan Page FMBL magic for :
Come to my free class Tues. http://ow.ly/2sTtW y Coar

Wall Info Welcome News! Current Class Class FAQ T#9 » +

Contractors & Suppliers

What is eContractorBids.com

One Pt Lokl Comtractor Network
ing inf to torge

One Parn: Online Markotplace
send/receive pricing, exchange info, devefop new comtoct
One Pary: B28 Resource G
interactive industry metwork connecting loce! busimesses T
One Pare: Your Cheerieader
-we promaote reputoble contrectors and help close new jobs L

f\)

CLEM here €0 Letvm. maord!

What's your business?

Mare (nfos

i PE <
Get Estimates Online!

Select the cent

eContractorBids

P i oicsr @& [~ ]

Learn More >

Visit Your Local Territory

Copiyright 2010 © by FunCitySocaiMedia. Call Fred Campos at 817.858.0936 for details. Class
Theme Example #9.




A Few YouTube Thoughts

aLY HAOMH uKSN\BAé
O2Yy USyud 2yfly S
2010

YouTube is the"™ most searched
site, behind Google.

In an A.D.D. world, video Is king.
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An Example of a YouTube Channel

&%) YouTube - FunCitySocialMedia's Channel - Mozilla Firefox

Q by & http://www.youtube.com/user/FunCitySocialMedia @;7; v | |@!% Yahoo! Search el @ 5

£ Most Visited Getting Started 5, Latest Headlines < (Untitled) 5\ the Thoughts of the A...

4 HootSuite % | _@ FunCitySocialMedia List "To Do" 05... ﬂﬁ YouTube - FunCitySocialMedia's C... X | || FunCitySocialMedia » Social Media ... % | -
Post Bulletin Settings | Themes and Colors | Modules | Videos and Playlists

Uploads Arrange Uploads
[ ] searcn

Date Added | Most Viewsd | Top Rated

m

FunCitySocialMedia #17 |
Chief Talks Clients

10 visws - 3 hours azo

FunCitySocialMedia #16
Harry Potter Magic?

26 views - 5 days azo

FunCitySocialMedia #15
Professional Suit or Flip

26 views - 6 days ago

1| FunCitySocialledia #14
Twitter Name - Multiple, |=
38 views - 1 week azo

FunCitySocialMedia #13
Retro iPhone Apps
39 views - 2 weeks azo

FunCitySocialMedia #12
Professional or Skating

34 views - 2 weeks ago

FunCitySocialMedia #17 Chief Talks Clients
From: FunCitySocialMedia | May 17, 2010 | 10 views

‘What do a lawyer, 2 process server, a writers' resource Web site, and a smoking alternative business have in common? They've

Skype™ - fullcu... B4 TweetDeck ouTube - Fun...




"WE BRAING CUSTOMERS TONOUR FUN STUFF
THROUGH SOCIAL NMMEDIAS

OFree Soci al Me d |
to Bring Clients to Your
Busi nesso

By
Fred Campog;unCitysocialMedia
Chief of Marketing
Wednesday, February 9th, 2011 8:30a
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Commercial Break FCSM
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We Provide 7 Social Media Services

N o oA W

Social Media Websites and Blogs
Facebook Fan Pages & Custom Tabs

. Twitter Campaigns & Platforms
. Virtual Billboards & Marketing

IPhoneApps for Marketing

. YouTube Channel Platforms
. Social Media Education
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Example of Custom Website Platform

istory Bookmarks Tools Help
> C X & w G ([ htp/funcitysteffcomWPSamplel/ - [® vehooiseosn PG
£, Most Visited ’ Getting Started 5 Latest Headlines Ed (Untitled) 2\ the Thoughts of the A...
} ﬂ HootSuite Facebook|fuanySocialMedia x [ | Focus Financial Systems - 763-49... x =
SOLUTIONS SOLUTIONS SOLUTIONS
a= B s SOLUTIONS
F F. 1 Ci I
SOLUTIONS ocus Inan Ia
SOLUTIONS
“Your Bank Technology Connection” 2 ’ ’
SOLUTIONS WELCOME OUR SOLUTIONS CONTACT US 3
(REERVILG YOUR SOLUTIONS
The Latest Merchant Capture R SOLUTIONS
5 etails at: erchant Capture
SOLUTIONS SOlUthnS 763.494.6696 W
2ck Scanners.
m SOLUTIONS
SOLUTIONS 1
Welcome & 2dia Servic SOLUTIONS
t Focus Financial Systems, our goal is to provide customers with high quality
SOLUTIONS A ‘ ' : ’ . . .
technology solutions to enhance operations and increase information availability
whi.le reducing overall -coslts. Focus Financial Systems markets ‘jt.)est in class” products b Banking SOLUTIONS
available to the financial industry for all areas of technology utilized by today's
SOLUTIONS independent community bank. We specialize in financial hardware, software, installation
and customer support in areas like Merchant Capture, Check Scanners, Core Processing,
Mobile Banking, Remittance Processing, Social Media, and other valuable solutions. SSEETILLANCe S E£5S100 SOLUTIONS
ing data from f W
! <EE® VBT AEFO s7am

I [€] Microsoft PowerPor...

VF@ Calendar - Microsof... || &) Focus Financial Syst.. || ©) Downloads
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Example of Custom Blog

&) FunCitySocialMedia to Your Fun Stuff! 817-858-0936 - Mozilla Firefox
File Edit Miew History Bookmarks Tools Help

- P ] Lezd UL httpyffuncitysocialmedia.com/bleg/

B vy -] [®!~ Yohoo! Search

12 Most Visited b Getting Started . Latest Headlines [EJ (Untitled) = the Thoughts of the A..

£ HootSuite % | [ Facebook | FunCitySocialMedia % | [ FunCitySocialMedia Blog — Bring ... x | = |

EFEER®

"Fan"Eind us on

1/10 25 Tips for a Great Facebook Fan Page Part 2
reat tips on how to more effectively use your business Facebook Fan page, gain more followers, and

make your page worthy of following. [ -

| 25 Tips for a Great Facebook Fan Page Part 2

| by FUNCITYCHIEF on AUGUST 9, 2010
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TWITTER UPDATES

My #BubbleTweet video about tonight\'s
Meet-up in Dallas ép. Link=: http://ow.ly
{ImFzQ Video Msg=+ http://bbltwt.com
/607p0 22 minutes ago

Doing some house cleaning at the FCSM
office. | may be the chief, but I'm also the
trash man. *hehe® 46 minutes ago

PopuLaR POSTS

How to Default a Tab on Your Facebook Fan
Page (Tip #4)

How to Install a Static FBML Tab on Your
Facebook Fan Page (Tip #5)

25 Tips for a Great Facebook Fan Page Part 2

How to Get Your Own Facebook Fan Page
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An Example of a Facebook Fan Pag



